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What We Will Cover

How to use LinkedIn to 
grow your professional 
network

The top benefits to having 
a presence on LinkedIn 

The difference between a 
personal Personal Profile 
and Company Page and how 
to leverage both effectively 
for success 

What content to create and 
share 

Key features and best 
practices

How to locate good talent 
and  potential hires



Global 
Connection At 
Your Fingertips! 



Is LinkedIn 
really
effective?



THANKS TO 
LINKEDIN I AM 
HERE WITH YOU 
ALL TODAY! 



Keys To Success

UNDERSTANDING OF 
LINKEDIN 

DEMOGRAPHICS 

OPTIMIZED PERSONAL 
PROFILE AND OR 
COMPANY PAGE 

USING KEY WORDS 

AND INBOUND LINKS 

CONSISTENT POSTING 
AND CONTENT 

MARKETING EFFORTS 

FOCUS ON BUILDING 
AND NURTURING 

QUALITY CONNECTIONS 
AND LESS ON SELLING



Who Is On LinkedIn?





LinkedIn has 
exactly 148 
industries inside 
the platform

LinkedIn Top 10 industries list:

• Information Technology and Services

• Hospital & Health Care

• Construction

• Education Management

• Retail

• Financial Services

• Accounting

• Computer Software

• Automotive

• Higher Education



Benefits of Having a Company Page

Convert Drive leads with sponsored content and advertising 

Engage Attract and engage quality job candidates

Connect Create content to inform, share value, and build an online network of quality connections

Stand Out Differentiate and stand out from the cluttered online competition 

Awareness Build brand awareness and credibility 

Discovery Enhance your search engine ranking for FREE



Benefits of Having a Personal Profile

Build your personal brand

It can help rank your name on Google

A great platform to maintain and grow your personal and professional network

Stay relevant and on top on industry news 

Position yourself as a bigger asset to your company and/or clients

Nurture connections and convert to leads, sales, sponsors, partnerships, speakers, subscribers, etc in 
a more personalized and organic way. (Less Salesy)



Don’t deny the power of a Google Search

LinkedIn

Website



Optimize Your Company Page
1. Update  the profile image and banner image

2. Create a catchy “ABOUT US” section with keywords

3. Fill out all key fields to create a “completed page” 

4. Build a career page to attract top talent 

5. Give the company page personality with content and 
storytelling

6. Collect and give endorsements 

7. Add social media buttons or a LinkedIn “Follow” 
button to your website.



Great Company Page Examples: 
Profile Image & Banner



Create a catchy 
“ABOUT US” section 
with keywords

RED CROSS:

https://www.linkedin.com/company/american-red-cross/about/

https://www.linkedin.com/company/american-red-cross/about/


Completed 
Company Pages 

generally 
receive twice as 

many visitors 
than those with 

incomplete 
pages.

URL. Make sure people can find your business’ website 
by including the URL on your company page.

Address. Make sure this is up-to-date.

HQ Country. Is your brand global? Indicate on your 
page where your headquarters is located.

Industry. Another key piece of information that people 
will want to know at first glance.

Company size. Let people know how many employees 
your business has.



Company Page Best Practices

• Use your Company and keywords and hashtags within bio & content
• Inform and share value driven content…
• Encourage colleagues to engage with your content.
• Encourage employees to fill out their LinkedIn profiles.
• Link to your Company Page in your marketing communications, email 

signatures, newsletters, and website.
• Post at least once a week – AUTOMATE



Your Content 
is KEY



Content that performs BEST on LinkedIn

VIDEO FORMATS:
• Explainer Video
• Short Video Series
• Video Case Studies
• Event Recap
• Product Launch or Demo
• Teasers & Behind the Scenes
• Media Clips

•Video is 5x more likely than other types of 
content to start a conversation among 
members.

•LinkedIn members spend almost 3x more 
time watching video ads compared to time 
spent with static Sponsored Content.



Types of posts and content to share on LinkedIn

Share Company 
milestones 

New events, 
partnerships, 
product launch

Client and 
Company success 
stories

Original research, 
White-paper 
reports, ebook

Info-graphics and 
solo Images 
featuring statistics 

Highlight company 
leaders

Third party content 
– industry relevant 
-trending

Thought leadership 
articles and/or 
blogs



Automate: Work Harder Not Smarter



Attract quality talent and potential hires with Career Pages



Attract quality talent 
and potential hires 
with Career Pages



Show Job Candidates 
Your Company 
Culture: LIFE TAB
• Glassdoor reports that 69 percent of job 

seekers are more likely to apply to a company that 
makes an active effort to promote its culture 
online.

American Red Cross:

Hootsuite:

https://www.glassdoor.com/employers/popular-topics/hr-stats.htm
https://www.linkedin.com/company/american-red-cross/life/ab43c2c7-e439-4b44-995f-80a51e6d3266/
https://www.linkedin.com/company/hootsuite/life/c2adf10a-e977-455d-a448-bc99896e3572/


THINK OF EMPLOYEES AS 
BRAND ADVOCATES



Optimize Your Personal Profile Page
• Do you have a high res bio image?

• Is your industry, services provided, and company present?

• From reading your bio & banner will your audience be able to answer: who you 
are, what you do, and how to connect with you?

• Do you have a call to action link in your bio?

• Are you using industry Keywords in your Profile and content?

• Are you using multi-media in the Experience section?

• Have you leveraged endorsements and recommendations?



LinkedIn Tip: 
You only see the first two 
sentences of your LinkedIn bio 
before clicking “see more” so 
make them count! 

Think about those important 
keywords to BOOST SEO value



Personal 
Profile Page 
Best Practices

Example: Wendi 
Weiner

https://www.linkedin.com/in/thewritingguru/


Publish Articles or Blogs Native On LinkedIn 



1. Provides more value to 
connections who view your 
profile.

2. Showcase your expertise 
and thought leadership

3. Great opportunity to insert 
strategic CTA’s & inbound 
links

4. Your connections are 
notified each  time you 
publish a post on LinkedIn.

5. You can share your article to 
FB & Twitter from LinkedIn

BENEFITS:



Instantly Generate New Connections & Expand Your Network



How to discover the right groups:

➔ Check out what groups your 1st degree 
connections in your industry are in 

➔ Search for groups by dropping in keywords in 
the search box at the top of your home page

➔ Review what groups LinkedIn suggests for you.
➔ Do a Google search “Top LinkedIn groups for 

Service Providers”

Take Advantage of LinkedIn Groups



➔ Once you join a new group share a post that introduces yourself, what you do, 

and why your excited to join the group

➔ Be friendly, engaging, and supportive to group members

➔ Share value driven content

➔ Share insight and comment on other peoples posts

➔ Don’t be overly promotional or sales

➔ Patience & persistence 

LinkedIn Groups Best Practices



Strategic Business Investment:
Approximately $59.99 per month



➔ Can send an InMail Message to someone who is not a 1st degree connection
➔ Many user’s InMail messages goes direct to their email inbox
➔ A great tool to cultivate new industry relationships
➔ A great tool to introduce yourself to new customer prospects
➔ Can move conversations towards your sales funnel: discovery call, email list, 

landing page, booking page
➔ Make it turn key: Craft outreach templates for different objectives

InMail Messaging Benefits



ALWAYS BE A STUDENT!

Click here to view my PERSONAL BRANDING COURSE

https://www.linkedin.com/learning/learning-personal-branding-2/your-most-powerful-marketing-tool%3Fautoplay=true&u=0


IT’S ALL ABOUT: 
ENGAGEMENT. CONSISTENCY  

& AUTHENTICITY 


